At National Online Safety, we believe in empowering parents, carers and trusted adults with the information to hold an informed conversation about online safety with their children, should they feel
itis needed. This guide focuses on one of many issues which we believe trusted adults should be aware of. Please visit www.nationalonlinesafety.com for further guides, hints and tips for adults.

What Parents & Carers Need to Know about

INFLUENCERS

Intoday's digital age, social media influencers play,aniincreasingly;significant role in 'shaping the opinions, interests and behaviours of our,
children. While many of these individuals can have a positive effect, influencer,culture .can also present certain risks — such as encouraging
consumerism, affecting self-esteem and blurring trustworthiness’jTo help/ensurea/safe online environment for,young people, it's vital
to maintain open communication, set sensible boundaries;promote alhealthy/selfzimage and teach digital media literacy. Our.
guide delves/deeperintolall/ofthese:

WHAT ARE T el coua e e V R
THE RISKS?

PRIVACY
CONCERNS ww

Inspired by their favourite
influencers, children may start
sharing more of their own lives
online — which could reveal
personal information or details
about their daily routine. This
openness can put them at risk
of cyberbullying or even
predatory behaviour. This is
exacerbated by live streaming,
which gives young people no
time to consider the potential
consequences of saying too
much.
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" UNDERMINING
SELF-ESTEEM

Many influencers share
images and videos of
themselves and their activities,
which are often painstakingly
curated and edited to present
an idealised version of their life.
Children who follow these
influencers may develop
distorted expectations about
body image and the concept of
beauty, which can Fotentiqlly
lead to negative self-esteem
and even mental health issues.

HEIGHTENED "
CONSUMERISM ¥ g

A major way that influencers |
make money is through brand
partnerships and sponsored

content. As a result, children

who follow them may be

exposed to a steady stream of /
advertising: this can lead to /
materialistic attitudes,

unrealistic expectations and an = Y
increased desire to have the 3
latest products. Many .
influencers have built huge |
brand empires around their
large, impressionable
following.

4

THE SOFT SELL

Some influencers aren‘t
always transparent about
the motivations behind their
Eosts, blurring.the lines
etween genuine
recommendations and
paid-for promotions — and
oung people sometimes find
it difficult to distinguish
authentic content from
advertising. Many major social
platforms have taken steps to
make sponsored content and
ads easier to identify, but it
remains an area of concern.
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/  KEEP TALKING

Chat to your child about the content they consume on social
media and the influencers that they like. Encourage them to think
critically about what they see and hear online, and listen to any
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l:i SUPPORT A HEALTHY SELF-IMAGE

Reinforce your child’s awareness that real life isn't usuall
&= as picture perfect as it may appear on social media - and how
some content (I;()artlcularly that of influencers) is often curated, staged

concerns they might have. Maintaining this line of open, honest or edited to look more glamorous. If possible, highlight examples of other .
communication can help ?lour child to make informed decisions about influencers who share authentic, relatable material which acknowledges
which individuals they follow and what content they engage with. their imperfections and struggles as well.
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PROMOTE MEDIA LITERACY

Talk to your child about the concepts of sponsored content,
advertising and potential influencer bias. Teach them to critically
evaluate the information they‘re presented with online and to consider
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\ Agree age-appropriate boundaries for your child’'s social media use,

"~ including time limits and privacy settings (the two major operating
systems on mobile devices, Android and iOS, have these controls baked
in). Try to keep an eye on your child’s online activity and discuss it the possible reasons behind content creation. This can help young people
regularly with them - including reminding them of the potential risks that develop the skills to make healthier decisions about the influencers they

__ . can arise from following influencers. == choose to follow and the content they consume.
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DSL, Brendan O’Keeffe’s experience and expertise gives him a clear insight
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into how modern digital systems impact the experience of children, staff and
parents — and which strategies help to ensure that the online world remains
a useful educational tool rather than a minefield of risks.
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Users of this guide do so at their own discretion. No liability is entered into. Current as of the date of release: 24.05.2023



